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In 1898 the Sayford Company manufactured its first paper ar- 
ticle on one small machine. During the ensuing years the "Sayford 
Line” has grown to include more than thirty-five different paper 
products, with hundreds of separate iteuis under the various gen- 
eral headings. From the initial small machine, production 
facilities have expanded into three large factories, manufacturing 
@ more widely diversified line of paper specialties than is pro- 
duced elsewhere, under one management, in the United States. 


A number of paper products, which today are considered 
standard market commodities, were originated and pioneered by The 
Frank M. Sayford Company. Its knowledge and experience in the 
manufacture of paper articles, combined with its wide diversity 
of production facilities, have won for the Company outstanding 
recognition as specialists in the paper converting field. 


With this issue of it's catalog, The Frank M. Sayford Com- 
pany ENTERS ANOTHER NEW FIELD. _Fifty years of accumulated _ 
_experience, knowledge and skill have been concentrated in the 
“engineering and design of machines for the production of Carrie 
Hot Drink Cups & Containers and Carrie-Cup Souffles. Extensive 
batteries of huge complicated new machines required more than 
five years to construct. The Company believes that they are the 
fastest and most modern and efficient Hot Cup and Souffle Cap 
production units in existence. Unquestionably Carrie Hot Drink 
Cups and Containers and Carrie-Cup Souffles will quickly establish 
their position among the leaders in the field. 


The name "Sayford" on a product is an acknowledged keynote in 
the industry, signifying very definite characteristics. Foremost 
among these is "Quality". No Sayford product has ever been 
"Second Grade". No Sayford product has ever been manufactured as 
"Cut price merchandise". It is the aim of The Frank M. Sayford 
Company that every article it manufactures shall be the best of 
its kind on the market. In merchandising it is a basic Sayford 
policy to provide its customers with the highest possible value 
in service, product and satisfaction, in return for each dollar 
expanded. 


Of its record, its policies, and of its reputation for in- 
tegrity in its business dealings, The Sayford Company is proud. . 
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HOT DRINK CUPS AND CONTAINERS 


In presenting The Carrie Cup Line of Hot Drink Cups & Containers, 
full recognition has been given the fifty year Sayford policy and 
reputation for QUALITY. 


The pure virgin spruce, bleached white sulphite board from which 
Carrie Hot Cups are manufactured is specially made for the purpose. It 
is calendered to a hard smooth surface, treated for exceptionally high 
resistance to hot liquids, and is absolutely free of odor or taste 
producing fillers or loading. 


All Carrie Hot Drink Cup & Container bodies are of rigid double 
wrapped construction with three thicknesses at the seam. The sidewall 
laminations are pressure roll bonded and permanently sealed with a 
special insoluable plastic binder. Double thick interlocked bottoms 
are pressure plastic sealed in position with five plys at the joint. 
Bottom to bottom nesting insures ease of dispensing and space saving 
compactness. The closure is of the snap-in dise type providing in- 
sertion against pressure and ease in removal. A deep, sharply de- 
fined lid seat guarantees convenient and positive closure. 


Carrie Hot Drink Cups are put up in attractively printed tubes 
and packed in sturdy special brand name, blue corner cases. Stock 
cups are furnished in either the standard attractive white unprinted 
style or stock design printed. Facilities for special custom printed 
cups are provided for. 


Hot drink cups and containers are absolutely indespensable 
wherever food is served and where it is either impossible or impracti- 
cal to use, collect and wash permanent tableware Pertinent sales 
characteristies of Carrie Hot Drink Cups & Containers are; attractive 


appearance, rigidity, freedom from leakage, positive closure, compact a 
storage, speed in service, guaranteed sanitation and economy. Rail- 4 
roads, eirlines, bus terminals, in-plant feeding, office cafeterias, st 


carry-cut luncheonettes, soda fountains, roadside stands, diners, 
outdoor caterers, amusement concessions, race tracks, ball parks, 
hospitals, institutions, schools, portable canteens, and manufacturers’ 
food sampling demonstrations are only a few of the prime prospects 

for Carrie Hot Drink Cups & Containers. 
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HOT DRINK CUPS AND CONTAINERS 


A complete wholesale price schedule and corresponding resale 
list covering the entire line of Carrie Hot Cups and Lids 
will be forwarded for insertion in your catalog just as soon 


as adequate stocks of all sizes have been accumlated, 
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(Portion Cups) pest 


In introducing Carrie-Cup Souffles, the Frank M. Sayford Company's 
objective was not to manufacture just another brand of souffle cups. It's 
aim was to produce a better cup and, if possible, the finest souffle cup 
available. To achieve this goal a battery of the fastest and most modern 
and efficient new machines was designed, engineered and constructed. 
Special paper stock for the purpose was procured and treated under rigid 
specifications for imperviousness to grease and moisture in Sayford's own 
plant. This absolute control of basic raw stock treatment is not dupli- 
cated elsewhere in the industry. 


Structurally Carrie-Cup Souffles embody every modern characteristic. 
They are of the one piece, reverse or box pleat type with hard tightly 
rolled rims. Bottoms are flat with sharply defined square corners and 
countersunk suction type bases. Rigidity, ease of handling and close 
nesting compactness are in-built qualities in every appealing, pure white 
cup. Each of the ten sizes (from No. 38 - 1/2 oze to Noe 55 = 6 oZe) of 
Carrie~Cup Souffles is put up 100 per sturdy, dust tight, two color brand 
printed carton which embodies a complete portion control chart. Small 
sizes are packed 5 thousand, larger sizes 24 thousand, per rugged, trade- 
mark printed, blue corner shipping case. 


The principal uses of souffle cups are for accurate cost control of 
individual portions of relishes, nuts, sauces, appetizers, vegetables, 
deserts and for the precisely measured service of foods such as sugar, 
jellies, jams, condiments, etc. The use of a souffle cup enables the 
serving of a prearranged and known number of portions from each food unit. 
Carrie-Cup Souffles speed service, cut labor costs and eliminate china and 
glassware breakage losses and dishwashing expense. Carrie-Cup Souffles 
appeal to the guest as a dainty method of separating one portion of food 
from the sauces, gravy or juices of another and they guarantee cleanliness 
in that his particular cup has never been used before. 


Every one of the nation's hundreds of thousands of public eating 
establishments is a souffle cup prospect. Hotels, restaurants, cafes, 
cafeterias, lunch rooms, tea rooms, coffee shops, soda fountains, clubs, 
diners, schools, airlines, railroads, and steamship companies are a few 
of the major outlets for souffle cups. Hospital and institution diet 
kitchens use them for special diet food control, for medicines on treat- 
ment trays and for measuring baby formula ingredients, bath oils, etc., 
in addition to their regular food service. New uses are constantly 


appearing. The market for Carrie-Cup Souffles is almost limitless. 
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CARRIE-CUP SOUFFLES 


(MANUFACTURED IN 10 SIZES) 


No. 27 (0755) GLEE 
100 )_NO47 Lf 


No. 45 (100) 
Oe Sea No. 89 (075) 


No. 49 (250) No. 47 (125) 


No. 51 (400) No. 55 (550) 
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Wholesale Prices (All Zones) 


APPROX. FLUID PRICE PER THOUSAND 
CAPACITY TO 100M LESS THAN QUANTITY APPROX. 


NUMBER BRIM & OVER _ 100M PER CASE CASE WT. 
27 (Jelly) (075s) 3/4 ozo $1.02 $1.13 5M 10 lose 
38 (050) 1/2 O26 1,02 1.13 5M 11 lbs, 
39 (075) 3/4 OZ 1,02 1.13 5M 12 lbs. 
45 (100) 1 02. 1.02 1.13 5M 15 lbs. 
47 (125) 1-1/4 oze 1.12 1.24 5M 17 lbs. 
48 (200) 2 OZ. 1.27 1.41 5M 21 lbs. 
49 (250) 2=)/2 02. 1.0 1.44 24 M 12 lbs. 
50 (325) Be1/4 OZe 1.48 1.64 23M 14 lbse 
Sl (400) 4 OZe 1.62 1.80 23M 16 lbs. 
55 (550) 5-1/2 oze 1.96 2.18 24M 18 lbbo 


Prices subject to change without notice and do not include "Sales" or “Use” 
taxess 


PACKING - #27 packed 250 cups per tube. All other sizes packed 100 cups per 
tube. Shipped in case lots orlye 


GROUPING = All sizes of Souffle cups may be combined for quantity. 


FREIGHT - F.0.B. Brooklyn, Ne Ye, freight allowed in 150# lots and over in 
the U.S.A 


TERMS - 2% ten days, net 30. 
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CARRIE = CUP SOUFFLES 
WHITE) 
Recommended Consumer Prices 
CONTRACT 
ONE MII.LION 
Each Delivery 
Prices as 
APPROX, Per Quantity 
FLUID LESS 250M SINGLE DELIVERY CASE 
CAPACITY THAN OR a ren a TO 
NUMBER TO BRIM 250M OVER 100M 50M 25M 10M 10M 
27 (Jelly) (075S) 3/4 o%- $1.20 $1.18 $1.31 $1.38 $1.47 $1.58 $1.74 
38 (050) 1/2 oZ. 1.20 1,18 1.31 1.38 1.47 1.58 1,74 
39 (075) 3/4 oZo 1.20 1,18 1.31 1.56 1.47 1,58 1.74 
45 (100) 1 oz. 1.20 1,18 1.51 1.38 1-47 1.58 1.74 
47 (125) le-1/4 oz. 1.32 1,30 1.45 1.50 1.61 1.74 1,90 
48 (200) 2 Oe 1.50 1.47 1.63 1.72 1.82 1.97 2.16 
49 (250) 2-1/2 O%e 1.53 1,51 1068 1675 1287 2.02 2.20 
50 (325) Be1/4 oe 1-72 1.10 1.90 2,00 2.15 2.30 2.50 
51 (400) 4 OZ. 1.90 1,88 2010 2.20 2.33 2,50 2.76 
55 (550) 5-1/2 oz. 2030 2.28 2.50 2663 2.82 3,04 3,30 


PACKING ~ #27 packed 250 cups per tube. All other sizes packed 100 cups per tube. 
No. 27 through 48 packed 5 M per case. All other sizes packed 23M per case. 


GROUPING - All sizes of Souffle cups may be combined for quantity. 
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ABASEKA NAPKINS 


Abaseka fibre is the result of a war development. From it has been 
fashioned a napkin that is unlike any other previously known. It is the finest 
non-textile napkin on the American market. The crystal clear whiteness of a 
pure Abaseka napkin is immediately apparent and beyond comparison. It's Velvet= 
thick steel die embossed pattern is dignified and appealing. It's lint free 
softness and thick substantial body rival the finest linen, freshly laundered. 
Astonishing absorbency (six times Government standards) combined with an ex- 
pensive wet strength treatment give the nearest approach to a napkin perfection 
ever attained in the non-textile field. 


Abaseka napkins as produced exclusively by the Frank M. Sayford Company 
are absolutely PURE. They contain less than one-tenth the average bacteria 
count of six leading brands of disposable napkins. Every Abaseka napkin is 
perfect - precisely folded, pure white, perfectly clean - never a frayed edge, 
never a lipstick stain, never a wrinkled or carelessly folded napkin so common 
with the textile product. To demonstrate the outstanding characteristics of 
Abaseka napkins; (1) compare them for color with any disposable napkin on the 
market, (2) crush an unfclded napkin repeatedly, touch it to the mouth and 
drape it on the lap to show softness, body and durability, (3) drop ink on a 
folded napkin to demonstrate exceptional absorbency, (4) touch an unfolded 
napkin to the tongue to prove wet strength, (5) fold a (folded) napkin several 
times and tear it to show the thick, quilted, cotton-like fibre, (6) contrast 
the (approximately 50% less) cost, per thousand services, of Abaseka napkins 
with textile napkins. 


Prominent prospects for Abaseka napkins are - all better class restaurants 
and cafes, hotels (including room service), department store dining rooms, 
hospitals, private schools, country, yacht, golf and athletic clubs; tea rooms, 
railroads, airlines and steamship companies. 


ABASEKA TABLE SERVICE 


In response to the insistent demand for Abaseka napkins for domestic use 
in resale units, outstanding paper merchandising consultants designed The 
Abaseka Table Service. It is composed of 300 folded 17" Abaseka dinner napkins 
in combination with 100 9-3/8" x 14" white, scalloped edge, steel die linen 
embossed, three color printed, bond Linnart Place Mats. The Linnart Mats are 
decorated in bright, cheerful red, green and blue colors with a modernistic 
porder motif and are packaged in a full length, white special printed sleeve. 
The napkins and mats are packed neatly in a small convenient decorated shipping 
case. The unit is designed to provide a complete table service for an average 
family for a month and entirely eliminate laundry drudgery and expense in the 
breakfast room, dining room, summer camp or cottage. As a guest, shower, 
anniversary or housewarming gift, an Abaseka Table Service is very acceptable 
and extremely practical. 


Department stores, houseware stores, catalog houses, large stationery 
stores and gift shops are all excellent prospects. 
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ABASEKA NAPKINS 
“Lhe pisbocral of Non-LDertile Napkins. on 
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100 NAPKINS PER 
FULL LENGTH SPECIAL 
PRINTED SLEEVE 
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TEA SIZE —1314"x1314” a saa SEBO HE 
25 Lb. Weight—1/6 Folded NEBDSC SSE AEHiOEE 


DINNER SIZE 17’x17” 
25 Lb. Weight—% Folded 


ABASEHA TABLE SERVICE 


DINNER SIZE 
100 @ 


Pau’ 
- ABASEKA: 
Napkin’ 


100—3 COLOR SPECIAL PRINTED BOND PLACE MATS 
300—17” DINNER SIZE ABASEKA NAPKINS 
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ABASEKA No. 10146 
EMBOSSED DINNER AND TEA NAPKINS 
(White - Bulk) 
BASIS PRICE PER THOUSAND 
WEIGHT ZONE 1 ZONE® ZONES CASE WEIGHTS 
25 lbs. $ 3.65 $ 3.90 $ 4.10 35 lbs. 
25 lbs. 5.50 6200 6.40 52 lbse 


100 per (unit) decorated full length sleeve, 30 units (i) per 


special printed shipping caseo 


Full freight allowed tc destination in 150# lots and over in the U.SeAo 


1% ten days, net 30. 


See map Page 45. 


ABASEKA TABLE SERVICE 


(Resale Units ) 


Combined Embossed Abaseka Dinner Napkins and Printed Linnart Place Mats 


PACKED IN ONE UNIT (CASE) OF 


300 - 17" x 17" embossed, white, folded Abaseka dinner napkins AND 


100 - 9-3/8" x 14" embossed, white, bond, three color printed (Modernistic 
design, see illustration Page 23) die cut, scalloped edge place mats 


(doi 


FRICE PER 


FREIGHT = 


ZONES = 


lies). 
ZONE 1 ZONE 2 
UNIT (CASE) $ 2.00 $ 2.15 


ZONE _3 WI. PER CASE 


$ 2.25 7k lbse 


Full freight allowed to destination in 150# lots and over in the U.S.A. 


1% ten days, vet 30. 


See map Page 45. 
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ABASEKA 


EMBOSSED DINNER (17") AND TEA (153") NAPKINS 


(White - Bulk) 
PRICE PER = 
IN LOTS OF 
BASIS 
SIZES WEIGHT 


| 
| 
| 
| 
| 


132" x 134" 25 lbs. 


2 Ae oleh 25 lose 


PACKING = 


100 napkins per (unit) decorated full length sleeve, 30 units or 
3,000 napkins per special printed shipping casee 


ABASEKA TABLE SERVICE 
(Resale Units) 
Combined Embossed Abaseka Dinner Napkins and Printed Linnart Place Mats 
PACKED IN ONE UNIT (CASE) OF 
300 = 17" x 17" embossed, white, folded Abaseka dinner napkins AND 


100 = 9-3/8" x 14" embossed, white, bond, three color printed (Modernistic 
design, see illustration Page 23), die cut, scalloped edge place mats 


(doilies). 
PRICE PER UNIT (CASE) 
IN LOTS OF 
SEES .— - 4 -_— ———_____-4 .— — = 
PER CASE 


DATA - 
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VELCRAFT EMBOSSED NAPKINS & TRAY MATS 


Sayford velvet-thick steel die embossed Velcraft napkins are recognized 
as the standard for comparison in the field. They embrace four very definite 
advantages over other napkins offered on the market. (1) Velvet-thick emboss- 
ing, as the name implies, provides a soft, thick bulky-feeling napkin which 
is extremely absorbent. They feel twenty to twenty-five per cent heavier and 
more linen like than other napkins of equal weight. (2) Veleraft napkin 
machines are operated at low speed insuring beautiful, clean-cut, sharply de=- 
fined embossing of the dignified, decorative pattern. Such embossing is im- 
possible under the high speed methods by which most napkins are manufactured. 
(3) Veleraft napkins are made from the whitest raw stock available. Their 
clear cream-white color is shades whiter than many other napkins. (4) Vel- 
craft one-sixth and one-eighth folded napkins take up one third less table 
space than the ordinary type. This is a very important factor where table 
space is at a premium. Velcraft napkins are extremely economical in compari- 
son with the cost of laundry or rental plus replacement of textile napkins. 
They are swift and convenient in service and because they are untouched by 
human hands, they are absolutely clean, fresh and sanitary. 


Strength, Softness, Thickness, Absorbency, Whiteness and Beauty of 
appearance are characteristic qualities which give Sayford Veleraft Napkins 
a standard of excellence unequalled in the entire industry. 


All discriminating food service establishments are prospects for Vel=- 
craft napkins. Restaurants, cafes, lunch rooms, cafeterias, taverns, drug 
store counters, hotel coffee shops or grills, office food service, schools 
and colleges, tea rooms, hospitals and institutions are a few of the more 
prominent markets. 


VELCRAFT TRAY MATS AND PLACE MATS 


Clatter, whether it be in a hospital, institution or restaurant, is one 
of the most objectional factors in the tray service of food. The deep, 
cushion-like velvet-thick embossing of Velcraft Tray Mats effectively reduces 
clatter to a minimum. Because of the frequency of “spills* the thick sub- 
stantial body and blotter-like absorbency of Veleraft Mats is of prime im- 
portance to the service of appetizing trays. Velcraft Tray Mats and Velcraft 
Napkins feature a complete paper service beautifully matched in embossed 
design, quality and appearance. Each one thousand Velcraft Tray Mats is 
machine baled, full wrapped and dust-proof sealed to guarantee minimum 
wastage, ease of handling and a clean, crisp, sanitary mat on every service. 


In addition to hospitals, sanatoriums, infirmaries, convalescent homes 
and institutions which are the basic prospects for Velcraft Tray Mats, many 
millions are used by hotels for room service, by steamship lines for state- 
room and deck service and by airlines, schools and clubs. 
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VELCRAFT NAPKINS 


(VELVET-THICK EMBOSSED) 
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No. 1380 
1314"x13” 
Tea Size 

1/6 Folded 


Dinner Size 
\%, Folded 


100 PER MACHINE 5M PER SPECIAL 
BALED SLEEVE PRINTED CASE 
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VELCRAFT TRAY MATS 


(VELVET THICK EMBOSSED) 


No. 1225 (9”x12”) 


No. 1516 (12”x15”) 


No. 1816 (12”x18”) * P " 
No. 2016 (15”x20”) 


No. 2040B (15”x20” BOND) 


1000 PER FULL WRAPPED AND 
SEALED (SOIL-PROOF) BUNDLE 


5000 PER CASE 


O_O ———— 
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VELCRAFT NAPKINS 
(Velvet-thick Embossed, Matching Tray Mats below) 
WHITE = BULK 
BASIS PRICE PEP THOUSAND CASE 


NUMBER WEIGHT FOLD ZONE 1 ZONE 2 ZONE 3 WEIGHT 


fs 
H 


1580 133" x13" 15 lbs. 1/6 $1035 $1.46 $1.59 32 lbse 
1716 17" x17" 15 lbs. 1/8 1493 2013 2038 60 lbs. 


PACKING - 100 per bundle (sleeve), 5000 per case. 
FREIGHT = Full freight allowed to destination in 150# lots & over in the U.SeAe 


TERMS = 1% ten days, net 30. 


en 
Oo 
ZONES = See map Page 45. & 
& > 
& a 
& a ea 
ay a \ eS 
VELCRAFT TRAY MATS SQ’ 
ens eee eee x S 
(Velvet-thick Embossed, Matching Napkins Above) & 
BULK = WHITE =- NOT FOLDED 
BASIS PRICE PER THOUSAND PER CASE 

NUMBER SIZE WEIGAT ZONE 1 ZONE & ZONE 3 CASE WEIGHT 
1225 ge x12" 22 lbs. $1.62 $1.72 $ 1.84 10M =: 6O_ lbs. 
1516 12" x 15" 15 lbs. 1.68 1.78 1.90 tog 30 lbs. 
1616 1g” x 16° 15 lbs, 1-74 1.85 1.98 SM 32 lbso 
1816 I" x 16" 15 lbs. 1.89 2.01 2016 a 36 lbs. 
*1840-B 12"x 18" 40 lbs. 3080 4.10 4,50 2M 45 lbs. 
2016 15" x 20" 15 lbs. 20 2001 2071 OM 50 lbs. 
*2040-B 15" x 20" 40 los. 4.50 4.90 5.40 2M 50 lbs. 


*Vade in 40 lb. doily type bond paper. 


PACKING = Nos. 1225, 1&40=B & 2040-B 500, all other numbers 1000 per full wrapped 
and sealed bundle, 


FREIGHT - Full freight allowed to destination in 150# lots & over in the U.S.A. 
TERMS -1%ten days, net 30, 


ZONES - See map Page 45, 
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VELCRAFT NAPKINS 


(Velvet-thick Embossed, Matching Tray Mats Below) 


WHITE = BULK 
PRICE PER - 
IN LOTs OF 
BASIS 
NUMBER SIZE WEIGHT FOLD 
oe eee —- =e SE 


1380 «138" x13" 15 1bs. 1/6 
1716 17" x17" 15 lbs. 1/8 


a 
ee eee eee eee eee 
ed 


PACKING = 100 per bundle (sleeve), 5000 per case. 


DATA = 
VELCRAFT TRAY MATS 
(Velvet-thick Embossed, Matching Napkins Above) 
BULK - WHITE = NOT FOLDED 
PRICE PER = 
IN LOTS OF 
BASIS 
NUMBER SIZE WEIGHT 
ss —_—_——_— — SS ———_—— — — —} SSSS——_—— _—— ——————} 
1225 9" x 12" 22 lbs. 
1516 ig" x 15” 15 lbs. 
1616 eo x 16" 15 lbs. 
1816 12" x 6" 15 lbs. 
*1840-B 12" x 18" 40 lbs. 
2016 15" x20" 15 lbse 
*2040-B 15" x 20" 40 lbs. 


*Made in 40 lb. doily type bond paper. 


PACKING - Nos. 1225, 1840-B & 2040=B 500, all other numbers 1000 per full 
wrapped and sealed bundle. 
Nose 1225 - 10M, No. 1804-B - 23M, No. 2040-B - 2M per case. All 
other numbers OM per case. 
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VELCRAFT DOILIES 
(Linen, Lace, Tray and Set-Up) 


In doilies, Sayford offers a more diversified line than any other 
manufacturer in the field. Whether it be embossed linen or lace, round, 
square, oval or oblong, there is a Sayford doily exactly fitting every 
reyuirement. Each of the more than two hundred different itemsis a 
product of outstanding merit. To insure strength, exceptional embossing 
qualities, whiteness of color, and maximum opaqueness of all Velcraft 
doilies, they are manufactured from a special paper produced in accord- 
ance with Sayford's exact formula specifications. 


The established and recognized superiority of Velcraft linen and 
lace doilies, however, lies in their outstanding excellence of embossing. 
To obtain the clear, bold relief and cameo sharpness of definition so 
characteristic of Sayford doilies, master engravers working with jeweler's 
glasses, tiny tools, and three ounce hammers, painstakingly reproduce in 
hardened steel dies each individual thread and each minute detail of a 
real linen or lace doily. It is the artistry of these master craftsmen 
which makes Velcraft paper doilies unequalled in the industry in 
genuineness of appearance, perfection of pattern and beauty. 


To complete the merchandising of a fine product, The Sayford Company 
pioneered the unit case packing of its Velcraft doilies. The ‘advantages 
to wholesaler and consumer alike were immediately apparent throughout 
the entire industry. In unit case packing all Velcraft linen and lace 
doilies are boxed or wrapped in (4-1M) units and are packed ONE SIZE AND 
ONE DESIGN per small (2}-5~10M) convenient special printed case. Each 
case is clearly and positively marked with the quantity, size, shape and 
design it contains. Every unit case is carefully packed and sealed at 
the point of manufacture and is designed to remain unopened until it 
reaches the ultimate consumer. Velcraft ONE SIZE ONE DESIGN doily cases 
--stock conveniently, conserve space in the warehouse, handle rapidly and 
efficiently in shipping, eliminate broken lot and remnant waste, and 
guarantee that the consumer receives perfect, factory-fresh doilies on 
every shipment. 


There are three broad classes of prospects for Velcraft doilies. 
Hotels, restaurants, cafes, coffee shops, cafeterias, tea rooms, caterers, 
inns and all types of roadside eating establishments offer the most wide- 
spread market. A second group includes railroads, steamship companies, 
airlines, hospitals, sanatoriums and nursing or convalescent homes. Dis=- 
play is the third field. Velcraft doilies are used by bakeries, meat 
markets, drug, candy, grocery and many other types of retail stores where 
products are displayed to attract the attention of shopperse 
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VELCRAFT LACE DOILIES 


(ROUND AND SQUARE) 


PATTERN 222 PATTERN 223 PATTERN 224 


Size 12 inch Sizes 5, 6, 8, 9, 10,12 and 14 inch Sizes 5, 6, 7, 8, 9, 10, 12 and 14 inch 


anne 
ee ae 


PATTERN 225 PATTERN 229 PATTERN 226 
Size 12 inch Sizes 5, 6, 8, 10, 12 and 14 inch Size 12 inch 
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PATTERN 57 PATTERN 227 PATTERN 228 
Size 8 inch Sizes 8, 10 and 12 inch Sizes 8, to and 12 inch 
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VELCRAFT LINEN DOILIES 


(ROUND AND OVAL) 


PATTERN 0—OVAIL 
PATTERN 5050 Size Fe 9 h PATTERN 3030 
' : Siz ine 
Sizes 3, 4, 5, 6, 7, 8, 10 and 12 inch : Sizes 5, 6, 7, 8 and 10 inch 


: PATTERN SUC0—OV AN PATTERN 4010 PATTERN 3030—OVAL 
Sizes 61%, 7%, 81%, 10% and 12 inch Sizes 5, 6, 7, 8 and 10 inch Size 8% inch 


PATTERN 5050— ; PATTERN 7070 PATTERN 7070 
eae sae vs Sizes 7'4, 8%, 10% and 12 inch Sizes 5, 6, 8 and 12 inch 
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VELCRAFT LACE AND LINEN DOILIES 


(OBLONG, SQUARE & ROUND PLACE OR TRAY DOILIES) 


PATTERN 5054 mae vert ae PATTERN 5051 
* izes: x 
Size 634” x 104” 10%6"x1434” Size 8” x 12” 


PATTERN 5056 

Sizes 8” x12” 

TERN 5059—HEMSTITCH 12" x15" 
Sizes 5 and 6 inch 


PATTERN 5052—MEXICAN 
Sizes 8 and 10 inch 


PATTERN 50355 
Size 7%4” x 11” 


PATTERN 5053. PATTERN 6060—Oyster Cocktail 
Sizes 8”x12” Size 8 inch 
10”x14” 
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PRICED IN THOUSAND UNITS—HANDLED AND SOLD BY THE CASE 


VELCRAFT DOILIES PACKED ONE SIZE—ONE DESIGN PER CASE 


All Velcraft linen and lace doilies are boxed or wrapped in (!/2-IM) units and are packed ONE 
SIZE AND ONE DESIGN per small (2!/2-5-10M) convenient special printed case. Each case is 
clearly and positively marked with the quantity, size, shape and design of the doily it contains. 
Every Velcraft doily case is carefully packed and sealed at the point of manufacture and is 
designed to remain unopened until it reaches the ultimate consumer. 

Velcraft ONE SIZE ONE DESIGN doily cases — stock conveniently — conserve space in the 
warehouse — handle rapidly and efficiently in shipping — eliminate broken lot or remnant 
waste — guarantee that your customers receive perfect, factory fresh merchandise on every 


shipment. 
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VELCRAFT DOILIES No. 10148 


(All patterns manufactured in white and only in sizes shown under each illustration) 


ROUND AND SQUARE, Liren or Lace 


PRICE PEFR APPROX. 

SIZE AND THOUSAND QUANTITY QUANTITY PER CASE 
SHAPE ALL ZONES PER BOX SHIPPING CASE WEIGHT 
3" Round $ 86 2000 20M 1l lbs. 
4" Round 286 2000 10 Mv 10 lbs. 
5" Round 1.01 1c00 10 M 14 lbs. 
6" Round 1.30 1000 10M 18 lbs, 
7” Round 1.73 1000 5M 15.1bs. 
8" Round & Square 2.31 1000 5M 18 lbs. 
8" Rd. Oyster C'tl. 4.25 1000 5M 14 lbse 
9" Round 2067 500 24 M 11 Jbs. 
10" Round & Square 3.53 500 24 M 13 lbs. 
12" Round & Square 4.56 500 24M 18 lbs. 
14" Round 7006 > 850 23 M 25 lbs. 


OVAL, Linen 


LENGTH (Width approximately 2/3 length shown) 
63" Oval 1023 1000 6M 12 lbs. 
78" Oval 1.59 1000 5M 11% lbs. 
84" Oval 2.16 1000 4M 12 lbs 
10%" oval 3.17 1000 3M 12% lbs. 
12" Oval 4.]1 500 23M 144 lbse 
54" x 12" Oval Notched 3.03 1000 6M 22 lbse 
Bread Tray 


PACKING = One size, one design (number) per casee Shipped in even case lots only. 
FREIGHT = Full freight allowed to destination in 150# lote & over in the U.S.A. 


TERMS - 1% ten days, net 3 


FRANK M. SAYFORD COMPANY, 
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[ BROOKLYN,N.Y. 
Page 19R 


VELCRAFT DOILIES : No. 10148 


: 


(All patterns manufactured in white and only in sizes shown under each illustration) 


ROUND AND SQUARE, Linen or Lace 
PRICE PER 
SIZE AND QUANTITY QUANTITY IN LOTS oF 
SHAPE PER BOX PER CASE 
3" Round 2000 20M 
4" Round 2000 10 M 
5" Round 1000 10 M 
6" Round 1000 10 M 
7" Round 1000 5M 
8" Round & Square 1000 5M 
8" Rd. Oyster C'tl. 1000 5M 
9” Round 500 23 M 
10" Round & Square 500 23M 
12" Round & Square 500 24 M 
14” Round 250 2k M 
OVAL, Linen 
LENGTH (Width Approximately 2/3 leneth shown) 
63" Oval 1000 6M 
7B" Oval 1000 5 M 
8%" Oval 1000 4M 
104%" oval 1000 3M 
12" cval 500 22 M 
53" x 12" Oval Notched 1000 6M 
Bread Tray 


PACKING = One size, one design (number) only, per caseo 


DATA = 
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NUMBER 


5051 
5053 
5053 
5054 
5055 
5056 
5056 
5060 


5060 


5052 


5052 


5059 


5059 
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VELCRAFT No. 10148 
PLACE OR TRAY DOILIES 
WHITE = OBLONG LINEN AND LACE 

PRICE PER QUANTITY APPROX. 

THOUSAND QUANTITY PER SHIP= CASE 

SIZE TYPE ALL ZONES PER PKG. PING CASE WEIGHT 

ge" x 12" Linen $3.47 500 24M 17 lbs 
8" x 12" Linen 3047 500 2M 17 lvse 
lo” x 14" Linen 4,32 500 23 M 23 lbs. 
6-3/4" x 10-1/2" Linen 2.82 500 2k M 13 lbs. 
7-1/2" x 11" Semi-Lace 3029 500 23 M 15 lbs. 
8" x le" Lace 3047 500 23 M 17 lbs. 
12" x 15" Lace 5ol6 500 24 M 27 lbs. 
8" x 12" Lace 3047 500 23M 17 lbso 
10-1/8" x 14-3/4" Lace 4.60 500 24 M 23 lbs. 

WHITE © SQUARE MEXICAN 

e" x 6” Semi-Lace 2.31 1000 5M 18 lbs. 

10" x 10" Semi-Lace 3.53 500 24M 13 lbs. 
WHITE - SQUARE HEMSTITCHED 

5" x 5" Linen o7C 500 5M 114 lbs. 
6" x 6" Linen 089 500 5M 15 lbs. 


PACKING = One size, one design (number) per case. Shipped in even case lots only. 


FREIGET = Full freight allowed to destination in 150# lots and over in the U.S.A. 


TERMS 


- 1% ten days, net 30 


ae 
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NUMBER SIZE TYPE PER PKG. PER CASE 
5051 8" x 12" Linen 500 2k 
S055 BY x 12” Linen 500 24M 
5053 10" x 14" Linen 500 2k M 
5054 6483/4" x 10-1/2" Linen 500 2k M 
5055 7-1/2" x 11" Semi-Lace 500 24M 
5056 38" x 12" Lace 500 2b M 
5056 1g" x 15" Lace 500 2 M 
5060 8" x 12" Lace 500 2k M 
5060 10-1/8" x 14-3/4" Lace 500 2k M 

WHITE = SQUARE MEXICAN 
S052 6" x 6" Semi-Lace 1000 5M 
§052 10" x 10" Semi-Lace 500 23M 
WHITE = SQUARE HEMSTITCHED 
5059 5S” x 5" Linen 500 5M 
5059 6" x 6" Linen 500 5M 


PACKING = One size, 


DATA = 


INCORPORATED 


VELCRAFT 


PLACE OR TRAY DOILIES 


WHITE - OBLONG LINEN AND LACE 


QUANTITY QUANTITY 


one design (number) per cases 
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PRINTED LINNART PLACE MATS (DOILIES) 


/ 
Because of the importance and prominence of color in the food service industry py 
printed Linnart Place Mats and Doilies are an outstanding product in the Sayford Line. E 
From the early pioneering stages Linnart Mats have established themselves as the un- 
questioned leader in the field. They are made from the same strong, blue white, opaque, 
special raw stock as Velcraft linen and lace doilies. They are embossed with an all 


over Irish linen pattern and their scalloped edges are steel die cut. 


Linnart Place Mats in the popular 9-3/8" x 14" size are produced in six practical 
and appealing printed stock designs and in plain white and buff colors. There are three 
one color patterns (one of which is stocked in three different colors), two designs in 
three colors and one in four colors, from which to choose. 


Special or custom printed place mats are manufactured in three standard sizes - 
6" x 12", 9-3/8" x 12-3/4" and 9-3/8" x 14", and represent the largest volume of busi- 
ness. There are five strong basic sales points in the presentation of linnart Special 
Printed Place Mats. (1) An amazing effect is obtained in any informal dining room when 
twenty, thirty or more tables are "set up" with gay, colorful Linnart Place Mats, The 
striking color scheme is at once apparent. New life seems to characterize the entire 
room. (2) Linnart Mats specially printed in keeping with the motif of the establish- 
Ment or with its name, crest, location or management, create an air of individuality 
and distinction. No competitor or no other restaurant can set it's tables with exact- 
ly the same mats. (3) Linnart Mats are swift and efficient. During peak rush hours, 
tables are cleared and reset in a fraction of the time required by cloth covers and 
each guest is presented with a pleasing, crisp, perfectly clean mat. (4) Linnart Mats 
offer a strong advertising medium at exceedingly low cost. Guests request (and are 
encouraged to take) mats to give friends and acquaintances or to be mailed as souve- 
niers. Linnarts are frequently printed to direct the attention of guests to food spe- 
cialties for which the restaurant is noted. (5) in economy Linnart Mats are outstand- 
ing. On the average, their cost is from 30 to 50% less, per thousand guests served, 
than the over all cost of rented or laundered textile table cloths. 


The easiest method of selling special printed Linnart Place Mats is to display to 
the prospect an assortment of special printed sample mats and establish his preference 
in style and design. Then merely substitute his private copy for that of the selected 
mat. Another successful method is to survey the establishment for outstanding features, 
such as style of architecture, interior decorative motif or the type of food special- 
ties served, and then make definite suggestions for the lay-out and copy to be employed. 
A third method is to use a menu cover, letterhead, matchbook cover or other advertising 
copy, already in use, as the basis for the special printed mat. It is essential to offer 
definite ideas or recommendations for the design and style of mat. The prospect is sel- 
dom in position to do so. 


After size, color, and rough design of the mat are established, all materials are 
forwarded to the home office with the order. A black and white artist's sketch with 
color overlay showing the detailed final appearance of the mat is prepared and returned 
for the customer's signed approval. The mats are then printed in a choice of fifteen 
beautiful colors from original engravings and solid cast plates. No standard or stock 
type matter of any kind is employed. The unusual character and outstanding excellence 
and originality of the art work in Linnart Place Mats is one of the most important fac- 
tors in their leadership in the field. 


All informal table service eating places are prospects for Linnart Mats. Stock 
printed design or plain white or buff mats are offered to the smaller establishments 
and represent a very attractive total volume. Hotel grills, breakfast rooms, roof gar- 
dens, name rooms and luncheonettes are a sizable market. Railroads and airlines are 
Prime prospects. Restaurants, tea rooms, coffee shops and cafes in addition to all 
types of resort and roadside inns and dining rooms present a tremendous sales field for 
special printed Linnart Place Mats. 
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SPECIAL PRINTED LINNART PLACE MATS 
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LINNART PLACE MATS 


936”x14” PRINTED STOCK DESIGNS AND PLAIN (WHITE OR BUFF) 


No. 914 MODERNISTIC No. 914 GEORGIAN 
A Three Color Design in Red, Blue A Three Color Design in 
and Green Maroon, Aqua and Orange 


No. 914 COLONIAL 
A One Color Design Available 
in Either Red, Blue or Brown Colors 


No. 914 VENETIAN 
A Four Coior Design in Red, 
Blue, Green and Orange 


No. 914 MZ 
9 eSNG No. 914 WEDGEWOOD 


A One: Color Design in A One Color Design in Light 
qua Color Wedgewood Blue Color 


No. 812 (8’x12”) PLAIN WHITH 
No. 812 (8’x12”) PLAIN BUFF 


No. 914 (936”x14”) PLAIN WHITH 
No. 914 (936”x14") PLAIN BUFF 
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SPECIAL PRINTED, STOCK DESIGN AND PLAIN LINNART DOILIES 
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INCORPORATED 


BROOHALYN,N.Y. 


STOCK DESIGN AND PLAIN LINNART DOILIES 
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VELCRAFT PRINTED COCKTAIL (BEVERAGE) NAPKINS 


Smartness is the keynote in Veleraft Printed Cocktail or Beverage Nap- | 
kins. They are made from the same high quality, heavy weight, cream white, 
absorbent raw stock used in the larger Velcraft tea and dinner size napkins 
and are beautifully embossed with an attractive, all-over basket weave de- 
sign. Each Velcraft Cocktail Napkin is perfectly quarter folded and has | 
dainty, steel die-cut scalloped edges. All printing is done in brilliant 
non-poisonous vegetable inks which reproduce design details with unusual 
sharpness and clarity. Every napkin is machine counted and machine baled 
in full length sleeve banded bundles permitting the opening of but one unit ti 


at a time and eliminating all chances of waste from wrinkled or soiled Pre 
merchandise in storages Pl 
Velcraft Cocktail Napkins are stocked in pure white and in six clever 4) : 
one and two color printed designs. The color range provided, and the WwW 
assortment of attractive patterns permit of a choice suitable for practi- ng a. 
cally every type of consumers er 


Sayford one and two color special printed Velcraft Cocktail Napkins 
have been chosen by nationally known hotels and by leading airlines, rail- 
roads and steamship companies because of their outstanding quality and 
merit. These custom made napkins are either manufactured with all-over 
special printed copy and special borders or with the special design and 
border restricted to the top (quarter when folded) of the napkin. The 
only difference in cost is the initial plate chargee Because the area 
for special printing is relatively small, designs are usually restricted 
to the customer's name, crest, monogram, trade mark or such simple copy J 
as can be included in the limited space. A choice of fifteen standard 
colors is available. 


The best proceedure in selling special printed cocktail napkins is 
to obtain a menu or wine list cover, matchbook cover, letterhead or other 
advertising material from the consumer when the order is placed. This 
data is forwarded to the home office, with the color specifications. A 
competent and skillful art department prepares a black and white sketch, 
with color overlay, showing the exact finished appearance of the printed 
napkin and submits it for the consumer's signed approval. The napkins 
are then printed from original engravings and solid curved printing plates. 
No stock type matter is ever employed in the printing of Velcraft Cocktail 
Napkins. 


A wide and varied market for plain, stock design and special printed 
cocktail napkins is available in every locality. Hotels, taverns, inns, 
restaurants, cafes, cocktail lounges and golf, yacht and country clubs are 
most numerous but railroads, steamship companies and airlines are prospects 
for very attractive volume. 
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VELCRAFT BEVERAGE NAPKINS 


PRINTED STOCK DESIGNS AND PLAIN WHITE 


No. 1951 
ROOSTERS 
(RED & BLUE) 


No. 1964 


No. 1968 : 
(MAROO COCKTAIL 
(MAROON) 


(DARK GREEN & RED) 


No. 1953 
CLIPPER SHIP 
(RED & BLUE) 


No. 1959 
ROnRTe BAR TRIO 
GLASS. . (RED & BLUE) 
(WINE & GREEN) 


No. 1950 
PLAIN WHITE 
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VELCRAFT PRINTED COCKTAIL (BEVERAGE) NAPKINS 
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CHOP HOLDERS (FRILLS), TOOTHPICK FRILLS (SKEWERS), GARNISHETS 
AND TORTONI CASES 


CHOP HOLDERS 

It is seldom realized that Chop Holders or frills, which are used in direct 
contact with foods, are all made by hand. Sayford Chop Holders are not produced 
in the homes of piece workers where sanitary conditions may be questionable, but 
in Sayford's own hygienic factory by Sayford's own highly skilled operators. 
Because of Sayford's unique method of production and the quality of materials 
employed, it is immediately apparent that the beautiful clean cut, dainty appear- 
ance of Sayford Chop Holders is far superior to any others available. 


Chop Holders or Chop Frills, as the name implies, are used to decorate and 
merchandise individual servings of chops in all forms and on crown roasts, small 
fowl and wild game. They cover sharp and unsightly bone ends and provide a 
dainty means by which the guest may handle food portions of this type. 


TOOTHPICK FRILLS AND GARNISHETS 

Like Chop Holders, Sayford Toothpick Frills and Garnishets are also hand 
made by Sayford's own operators in Sayford's own factory under the most sanitary 
conditions. Sayford Frills are carefully and uniformly wrapped at the extreme 
end of the toothpick as a protection against the staining of moist sandwich 
bread, and to allow sufficient toothpick length to properly and securely pin 
even the thickest of sandwiches, Garnishets (pronounced Garnishettes) are the 
new, deluxe, cellophane toothpick frill. Moistureproof and colorfast, glisten- 
ing and sparkling, Garnishets are packed to the brim with ultra-modern, eye- 
appeal. 


Toothpick Frills and Garnishets add a colorful merchandising touch to the 
table or counter service of sandwiches and perform the very ncessary function 
of pinning together single, double and triple decker specialties. Steaks, 
salads, hors d' ouvres and deserts are also frequently ornamented with frills. 
Both Chop Holders and Toothpick Frills are purchased in considerable volume by 
hotels, restaurants, tea rooms, sandwich shops, luncheonettes, soda fountains, 
roadside eating places, railroads and steamship companies. 


TORTONI CASES 
The artistry and skill of Sayford hand workers is especially evident in 
the daintiness, beauty and perfection of detail embodied in the Sayford line 
of Tortoni Cases. Sayford Tortoni Cases are made of pure white heavy board 
earefully hand formed to their respective shapes. The appealing and attrac= 
tive decorations are applied by operators who have been specially trained in 
the art of crepe paper hand work, In producing those Tortoni Case numbers 
which have souffle cups as their base, the Sayford Company again has produc- 
tion control of the entire product. Carrie-Cup Souffles, manufactured in 
Sayford's own factories are used exclusively. 


Tortoni cases are used as appealing, decorative containers for individual 
portions of specialty ice creams, ices, chilled puddings and all types of 
frozen deserts. These are frequently frozen in the Tortoni Case by the ice 
eream manufacturer. Tortoni Cases are also widely used in the serving of 
salted nuts, mints, candied fruits and similar delicacies, Their primary use 
is at banquets, dinners, weddings, receptions, parties and similar formal 
occasions, Tortoni cases are served by the highest types of eating places 
such as steamship companies, railroads, airlines, hotels, fine restaurants, 
night clubs and they are extensively purchased by ice cream manufacturers 
and all types of caterers. 
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TORTONI CASES — CHOP HOLDERS —.. TOOTHPICK FRILLS 


No. 8000 No. 8031 No. 8009 
No. 8003 No. 8010 


No. 99 CELLOPHANE GARNISHETS 


No. 47 & 47C PAPER TOOTH PICK FRILLS 
(Tooth Pick Frills) 


OR SKEWERS 


No. 4 & 4C PAPER CHOP HOLDERS 
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No. 10148 
PAPER AND CELLOPHANE 
TOOTHPICK FRILLS, CHOP HOLDERS 
Prices Per Thousand - ALL ZONES 
SIZE LESS 100M WEIGHT 
NOS. 25M 25-49M 50-99M & OVER PER CASE 
#4 (White) or 
CHOP HOLDERS #4c (Ass't) $3.20 $5.00 $2.95 $2.80 8% lbs. 
PAPER #47 (White) or 
TOOTHPICK FRILLS #47C (Ass*t) 3.50 3035 3.50 3.25 5=3/4 lbs. 
CELLOPHANE 
TOOTHPICK FRILLS #99 3.95 3075 3070 3.65 5-3/4 los. 
"Garnishets” 
STOCK COLORS 
ASST. COLORS 
WITE PER BOX AND CASE 
PAPER CHOP HOLDERS Solid Case *Yellow-Pink-Green-Blue 
PAPER SKEWERS Solid Case *Yellow-Pink-Green=Blue= 
Lavender 
CELLOPHANE TOOTHPICK FRILLS *Yellow-Green-Orange-Red 
(Garnishets) 


*Color assortment subject to substitution and/or modification, dependent upon 
availability of raw stock at time of manufacture. 


PACKING - Chop holders, white & assorted, all sizes-500 per box, 2500 per cases 
No. 47 & 47C toothpick frills, No. 99 Garnishets-1000 per box, 5000 
per case. 
FREIGHT - Full freight allowed to destination in 150# lots & over in the U.S.A. 


TERMS - 1% ten days, net 30. 


2 
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Noe 10148 
PAPER AND CELLOPHANE 
TOOTHPICK FRILLS, CHOP HOLDERS 
PRICE PER - 
IN Lors oF 

SIZE 

NOS. 

— SSS ses SS SS 

#4 (White) or 
CHOP HOLDERS #4C (Ass't) 
PAPER #47 (White) or 
TOOTHPICK FRILLS #47C (Ass*t) 
CELLOPHANE 
TOOTHPICK FRILLS #99 
"Garnishets” 
STOCK COLORS 
ASST. COLORS 
WHITE PER BOX AND CASE 
PAPER CHOP HOLDERS Solid Case *Yellow-Pink-Green-Blue 
PAPER SKEWERS Solid Case *Yellow-Pink-Green-Bluee 
Lavender 
CELLOPHANE TOOTHPICK FRILLS *Yellow-Green-Orange-Red 
(Garnishets) 


*Color assortment subject to substitution and/or modification, dependent upon 
availability of raw stock at time of manufacture. 


PACKING = Chop holders, white & assorted, all sizes-500 per box, 2500 per case. 
Noe 47 & 47C toothpick frills, No. 99 garnishets-1000 per box, 5000 


per cases 


DATA - 
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NUMBER 
g000 = Round 
8001 Round 
8003 Round 
8008 Octagon 
8009 Octagon 
8010 Octagon 
8031 Oblong 
S-50 Round 
S-50-B Round 
Se-51 Round 
S-51-B Round 
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Noe 10148 


TORTONI CASES 
Price Per Hundred = ALL ZONES 
PRICE WEIGHT PER CASE 


FLUID PER OF 500 ASSORTED 
BAND BASE WALL CONTENTS HUNDRED STANDARD PACKING 


Silver 2" 1b" 23/4 oz» =: $300 14 lbs. 
" 23" i" 25 oZe = 300 13 lbs. 
* 2e7 ge 40%. 3.10 16 lbs. 
" 24" a" 2 0% = - Sol 13 lbs. 
" 2" 43" 3oze 3010 11 lbs. 
* 23" =«gn 4h 0% «=» - 0S 14 lbs. 
" Sh x 1e3/4" 1" Bh oze 2490 13 lbs. 
None 2" = 183/e" St OZ 1.70 9 lose 
Silver a" 1-3/8" 34 oz 2.20 9 lose 
None 2a" (ge 4 026 1.75 10 lbse 
Silver ad 13" 4 02. 2025 10 lbse 


COLORS = Pastel shades of green, blue, yellow, pink, aqua and white, 


PACKING = 100 solid color per box, either assorted or solid colors per case of 


500. 


Assorted colors shipped unless otherwise specified. 


FREIGHT - Full freight allowed to destination in 150# lots & over in the U.S.A. 


TES, 


- 1% ten days, net 30. 
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No. 10148 
TORTONI CASES 
PRICE PER = 
IN LOTS OF 
FLUID 
NUMBER, BAND BASE WALL CONTENTS 


8000 Round Silver 28 1B" 23/4 OZ 


8001 Round J oR a° 2k Se 
8003 Round " EY ee Cd 4 OZ 
8008 Octagon ® a 1" 2% oz 
8009 Octagon " a" 13" S 02 
8010 Octagon Ls ES Sa © od 43 026 
8031 Oblong " Sh x 1-3/4" 1" St 02. 
S-50 Round None 2" 1623/8" St 0% 


S-50-B Round Silver 2e  1<3/e" SE OZe 


S-51 Round None 2a", «ge 4 0%. 


PEE ET ETT 
PEEL ET ELT TA 
PET TT TTT 


S-51-B Round Silver 23" 13° 4 OZ 


COLORS = Pastel shades of green, blue, yellow, pink, aqua and white. 


PACKING = 100 solid color per box, either assorted or solid colors per case of 
500. Assorted colors shipped unless otherwise specified. 


DATA = 


mpm I 
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BAKING CUPS, ECLATR CASES AND BARBER CUPS 


The Sayford Company originated and were pioneers in the production of 
several fluted paper products, now standard, on the market. One of the out=- 
standing advantages in it's Baking Cups, Eclair Cases and Barber Cups is the 
extremely high quality and absolute consistency in the paper stock from which 
they are made. The Sayford Company is the only producer of these products in 
the United States which manufactures it's own waxed papere Because of this 
unique control, Sayford Baking Cups, Eclair Cases and Barber Cups are without 
equal in their absolute uniformity of quality. 


All fluted paper products are subject to spreading and distortion by 
atmospheric moisture, and here again the Sayford Company offers an exclusive 
development in it's "Pressure Pack", When Sayford "Pressure Packed" Baking 
Cups are removed from the heavy, capped, dustproof tube, their finely pleated 
sides are actually straighter than when first manufactured. “Pressure Pack- 
ing" guarantees receipt of Sayford Baking Cups at the point of consumption 
perfectly formed and with straighter sides than any other cup available. 
"Pressure Packed” Cups separate more rapidly, are more easily inserted into 
pan cavities, where they seat perfectly, and require less batter to produce 
a larger appearing cake. Because of these important factors, there is 
effected an actual and definite saving in the use of Sayford "Pressure Pack" 


Cups over any others available. wv 
The tremendous "user" market for baking cups and eclair cases includes all se ‘ 
commercial and retail bakeries and bakeries in large restaurants, hotels, hos- $ i 

pitals, schools, colleges and institutions. Barber cups are customarily sold a> 
to barber supply and equipment houses. iS 4 
Pod 

PACKAGED (RESALE) BAKING CUPS A 


With Packaged Baking Cups, as with bulk, if the cups are to arrive at the 
point of consumption in perfect condition, they must be put up in tightly fit- | 
ting tubular packages. Cups packaged loose in square cartons or wrapped in | 
transparent paper cannot reach the consumer without spreading and distortion. 
To have the greatest sales appeal a baking cup package must have the actual 
baking cups visible. The Sayford cellophane wrapped window tube baking cup 
package delivers and keeps the cups in perfect condition. It is dustproof, 
stacks efficiently and displays readily. 


Packaged Baking Cups are purchased by grocery, hardware, variety, house 
furnishings stores and by all types of retail stores carrying other kinds of 
paper products for home uses 


FINGERBOWL LINERS AND SUNDAE DISH LINERS 


Sayford Fingerbowl and Sundae Dish Liners embody very definite points of 
superiority over any other fluted liners available. The curved side, or bell 
shape of Sayford Liners as opposed to the common straight (baking cup) side is 
an exclusive feature which presents not only a liner of far more appealing 
appearance but one which fits and conforms to the holder more perfectly. 


Prospects for Fingerbowl Liners are - hotels, railroads, steamship com- 
panies and high class restaurants. Ice cream shops, drug stores and dairy 
luncheonettes use large quantities of Sundae Dish Liners. 


(Continued next page) 
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SL-40 EMBOSSED BOARD BUTTER CHIPS 


Pioneered and manufactured on special machines invented in it's own factory, 
the Sayford Embossed Board Butter Chip stands without comparison in the field, 
Chips with pressed or folded sides quickly flatten out in use and are not com- 
parable with the Sayford Chip in which the deep cavity is embossed in the board. 
Sayford Chips are manufactured from a heavy, specially treated, blue white faced 
board which is more impervious to grease than that found in any other chipe Sl- 
40 Embossed Board Butter Chips permit the pre-rush hour preparation of butter 
pats and the swift serving of butter portions on warm, freshly washed rush hour 
plates. When butter pats are "floated" or "iced", the loss in high priced "guest 
butter" (because of broken or imperfect servings) is frequently more than the 
entire cost of SL-40 Chips. Garbage losses, guest pilfering losses and crockery 
or metal butter chip clogged dish washing machines never occur with clean, sani- 
tary, disposable SL-40 Chips. 


All cafeterias (public, office, school, college, institution), automats, 
fountain luncheonettes, together with hospitals and all types of restaurants 
present a wide field of prospects for SL-40 Butter Chips. 


PAPER SHOWER SLIPPERS 


Sayford Paper Shower Slippers are made from extra heavy, tough, specially 
treated, water repellent fibre. The sole and upper are full sewed and the triple 
lock stitched seams will not separate in the presence of moisture as in the case 
of glued, light weight or non-treated slippers. Because of the special design of 
the wedge shaped toe and the elasticity of the lengthwise creped fibre, one size 
in Sayford Slippers fits all foot sizes. 30% to 40% reductions in locker room 
towel consumption frequently result from an installation of Sayford Slippers. 
Members don't need and don't use that second towel for bath mat purposes. Medi- 
cal authorities agree that Athlete's Foot is increasing alarmingly. The most 
meticulous shower room is subject to an epidemic. Club managers and members 
know that Sayford single use Slippers provide shower to socks cleanliness and 
that they are the best insurance against an athlete's foot infection. 


All types of clubs (country, golf, yacht, city, bath and athletic) are the 
prominent prospects for Shower Slippers but other attractive markets exist. 
Hospitals, hotels, private gymnasiums, medical examination centers, reducing 
and beauty culture salons and airlines are prospects for Shower Slippers. 


FLUTED PAPER BUTTER CHIPS 


Sayford is the only maker of fluted paper butter chips who manufactures 
and rigidly controls the strong, heavy, blue white specially treated stock from 
which they are produced. Beeause of this, Sayford Fluted Chips are more im- 
pervious to moisture and grease from melting butter. All Sayford Fluted Chips 
are put up under the exclusive Sayford "Pressure Pack" method in heavy dust- 
proof tubes, capped and sealed at both ends. 


The basic sales points in presenting, and the prospects for, Fluted Paper 
Butter Chips are essentially the same as detailed above on this page for SL-40 
Embossed Cardboard Butter Chips. With characteristics commensurate with their 
much lower cost, Fluted Chips naturally point toward the extensive market of 
less costly eating places including hard top teble and one arm restaurants, 
lunch bars and dinerse 
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FLUTED PAPER & EMBOSSED BOARD BUTTER CHIPS 
BULK & P’KG. BAKING CUPS & ECLAIR CASES 
FINGER BOWL & SUNDAE DISH LINERS — SHOWER SLIPPERS 


(PAPER) 
FLUTED BUTTER 
CHIPS 


# SL-40 EMBOSSED (BOARD) 


‘NG cy PS 100 BUTTER CHIP 


PACKAGED BAKING CUPS 


BAKING OUP 


GA 
SHOWER SLIPPERS 


PRESSURE 
TACK 
DUST PROOF 
BAKING CUP & 
BUTTER CHIP 
TUBE 


SILVER SUNDAE DISH 
FINGER BOWL LINER AND LINER 
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No. 10148 
FORTY POUND Dry Waxed - Price Per Thousand ALL ZONES 
LESS 100M TO 260M PER PER CASE 
NUMBER BLANK BOTTOM THAN 10M _240M AND OVER, TUBE CASE = WEIGHT 
350-H 34" 1-5/8" $.53 $52 $48 500 20M 22 lbse 
400-H a" an 056 253 dl 500 20M 27 lbs. 
405-0 4" 1123/4" 56 053 51 500 20M 27 lbs. 
450-8 43" 1253/4" 063 o61 058 500 20M 35 lbs. 
455-H 43" an 063 61 58 500 20M 35 lbs. 
475-H  4=3/4" 21/4" 068 066 062 500 20M 40 lbs. 
500-H 5" = 2-1/4" °77 076 o7S 500 20M 43 lbs. 
525-H 5-1/4" 2-2/4" 289 88 85 500 20M 46 lbs. 
THIRTY POUND Drv Waxed = Price Per Thousand ALL ZONES 

350-M oe: -578" 044 042 40. 500 20M 20 lbs. 
400-4 4" en 049 047 44 500 20M 24 lbse 
405M 4" 1-3/4" 049 47 044 500 20M 24 lbs. 
425M 41/4" = 2” 51 50 046 500 20M 26 lbs. 
450M 4h" 1123/4" 253 51 048 500 20M 30 lbs. 
455M ain an «53 51 48 500 20M 30 lbs. 
475M 4203/4" 2-1/4" 058 57 54 500 20M 34 lbs. 
500<M 5" = 2-1/4" 068 066 063 500 20M 38 lbs. 
525M 5a /4” 2-1/4" 280 276 073 500 20M 40 lbs. 
600=M 6" = 2=1/4" 88 286 084 500 10M 22 lbs. 


BARBERS" CUPS 


EXTRA HEAVY Dry Waxed = Price Per Thousand ALL ZONES 
PER PER CASE 
NUMBER BLANK BOTTOM SIDE 10-49M 50M & OVER TUBE CASE WEIGHT 


600-HH 6" 2-1/4" 1-7/8" $1.27 $1.06 500 10M 40 lbs. 


FREIGHT = Full freight allowed to destination in 1504 lots & over in the U.S.A. 
TERMS - 1% ten days, net 30. 


FRANK M. SAYFORD COMPANY, 
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BAKING CUPS Page 36R 
No. 10148 
FORTY POUND Dry Waxed PRICE PER = 
IN LOTS OF 
PER PER 


NUMBER BLANK BOTTOM TUBE CASE 
350eH se" e5/a" = 500 20 M 
400-H a" an 500 20M 
405-H 4" 1653/4" = 500 20 M 
450-H 43" = 1163/4" 500 20 M 
455eH a3" 2" 500 20M 
475-H = 4403/4" 2081/4" 500 20M 
500-H Ss" 2e1/4" 500 20M 


525-H  Se1/4" 2-1/4" 500 20m 


THIRTY POUND Waxed 
350-u 1-5/8" 500 20M 


400-M 4a" a" 500 20M 
405-M 4" 1-3/4" 500 20M 
425-M 4-1/4" 2" 500 20M 


450M 0 41/2" 1-3/4" 500 20M 
455M 9 4-1/2" = 2" 500 20M 
475M 43/4" 2-1/4" 500 20M 
500-M St 2-1/4" 500s 20 M 


525-4 5-1/4" 2=1/4" 500 20M 


APE EET ET PEEP 
PETE ET PEPE ETT 
PEPE T TET PEPE 
APT TET ET TEPPER TL 


600M 6" 2-1/4" 500 «(10M 
BARBERS* CUPS 
PRICE PER - 
EXTRA HEAVY Dry Waxed IN_ LOTS OF 
PER PER 


NUMBER BLANK BOTTOM SIDE TUBE CASE 


600-HH 6" 2-1/4" 1-7/8" 500 10M 


DATA = 


ee  —  — ————— ee ee 
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PACKAGED BAKING CUPS No. 10148 


No. 400PX = 100 White tea size (4" blank, 2" bottom) cups per package. 

Noe 455PX - 75 White muffin size (4" blank, 2" bottom) cups per packages 

No. 400PR = 100 Tea size cups per package - Assorted Colors - Pink, Yellow & Green. 

No. 455PR - 75 Muffin size cups per package - Ass't Colors = Pink, Yellow & Greene 

PACKING - White or Colored cups packaged in multiecellophane window, dustproof, tubular 
packages, 72 packages per shipping case weighing 12 lbs. One number (size) 


per case only. 


PRICE= ae 72 packages (white or assorted colors) per case, ALL ZONES -- $4.32 per cs. 
Thos. Per Display Carton, 72 pkgs. per cs.(wht. or ass't) ALL ZONES 4.82 per cs. 


SL=-40 EMBOSSED BOARD BUTTER CHIPS 


NOe DIAMETER ZONE 1 ZONE 2 ZONE 3 CASE WEIGHT 
SL=40 2032/4" $.68 $.73 $078 75 lbso 
PACKING - 500 per carton, 25M per cases ZONES - See map Page 45. a 
ii ies PATENT OFFIC. 

NOV 17 1948 


FLUTED PAPER BUTTER CHIPS 


SIGN DIVISION 
Price Per Thousand ZONE 1 (See Prices for Zones 2 and 3 below)” Me 


LESS THAN IM PER PER CASE 
NUMBER WEIGHT 250M 250M SOOM & OVER TUBE CASE WEIGHT 
275-L 30 lbs. $.28 $25 $23 $22 1000 25M 14 lbs. 
240-L 30 lbs. 026 025 ezl 020 Bulk(loose) 25M 13 lbs. 
2754H 40 lbs. eo2 029 ok? 026 1000 25M 16 lbse 
240-H 40 lbs. 230 027 025 024 Bulk(loose) 25M 15 lbs. 
275°-EH 60 lbs. 039 od2 250 029 680 17 MOOS lbs. 


Prices Zones 2 and 3 (See map Page 45) 


ZONE 2 = Add lg per thousand to above prices. 
ZONE 3 = Add 2¢ per thousand to above prices. 


SPECIFICATIONS = Blank Diameter - 2-3/4", Bottom - 2", Side - 3/8". 


FREIGHT - All items this page--full freight allowed to destination in 150# lots & over 
in the U.S.A. 


TERMS = All items this pagee-1% ten days, net 30. 


a 
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PACKAGED BAKING CUPS No. 10148 


Noe 400PX = 100 White tea size (4" blank, 2" bottom) cups per package. 

No. 455PX - 75 White muffin size (43" blank, 2" bottom) cups per packagee 

No. 400PR = 100 Tea size cups per package - Assorted Colors - Pink, Yellow & Green. 
No. 455PR - 75 Muffin size cups per package = Ass't Colors = Pink, Yellow & Green. 


PACKING = White or Colored cups packaged in mlti-cellophane window, dustproof, tubular 
packages, 72 packages per shipping case. One number (size) per case only. 


PRICE PER - 
IN LOTs OF 
Bulk, 72 packages (white or assorted colors) per case a 
Tpoz. Per Display Carton, 72 pkgs. per cese(wht. or ass't) 
SL=-40 EMBOSSED BOARD BUTTER CHIPS 
PRICE PER = 
IN LOTS OF 
No. DIAMETER 
So SS Eee EES SS Ea ES 
SL-40 2-3/4" 
PACKING = 500 per carton, 25M per case. 
FLUTED PAPER CHIPS 
PRICE PER - 
IN LOTS OF 

PER PER 
NUMBER WEIGHT TUBE CASE 
275-L 30 lbs. 1000 25 M 
240-L 30 lbs. Bulk(loose) 25 M 
275-H 40 lbs. 1000 25M 
240-H 40 lbs. Bulk(loose) 25 M 
275-EH 60 lbse 680 17M 


SPECIFICATIONS = Blank Diameter - 2-3/4", Bottom - 2", Side - 3/8" 


ee — 
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BCLAIR CASES (Dry Waxed) Noe 10148 


Price Per Thousand = ALL ZONES 
NUMBER BOTTOM LENGTH WEIGHT 10M 50M 100M 250M & OVER CASE WEIGHT 


445-H 40 Ibse $lol9 $1.07 ¥$ 097 $ 094 22 lbs. 
445M 45" 30 lbs. 1.05 094 085 282 18 lbs. 
550<H 5g" 40 los. 1.25 1.135 1.04 1.01 26 lbso 
550-M SR" 3 lbse 1.10 1.08 091 087 22 lbse 


PACKING = 1000 per package, 1OM per casée 


PLAIN, WHITE BOND, FINGERBOWL LINERS 


Price Per Thousand = ALL ZONES 
Liss 250M & CASE WEIGHT 
NUMBER WEIGHT BLANK BOTTOM ‘THAN 50M SOM 100M OVER 4M 10M 
6256 Heavy 6" ay" $1.43 fies? Flei6 $1.06 17# 40% 
6254 Medium 6" 23" 1.30 1.20 1.03 096 1s# = Sf 
PATENT ¢ : 


OFFICE 


PACKING = 1000 per tube, either 4M or 10M per case. 


NOV 17 {948 
SUNDAE DISH LINERS (Extra Heavy Bond) 
price Per Thousand = ALL ZONES DESIGN DIVISION 
SILVER LESS 250M PER PER CASE 
No. HOLDER BLANK BOTTOM THAN SOM SOM 100M & UP TUBE CASE WEIGHT 
5006 Fits Noe 69 5-5/16" 2-3/4" $1.30 Ri.20 91.03 3 297 iM a TS lbs. 
5586 Fits No. 87 55/8" 2-1/4" 1.38 1.27. 1.216 1.03 1 500 15 lbs. 


SILVER SUNDAE DISHES 


QUANTITY 
PER DOZEN - ALL ZONES PER CASE CASE WEIGHT 
No. 89 (18% nickel silver plated, satin finish) $13.00 12 D8 
No. 89C (Chromium plated) 13,00 12 5 lbs. 
PAPER SHOWER SLIPPERS 
Price Per Thousand PAIRS 
ZONE 1 ZONE 2 ZONE 3 
316.40 $17.00 17 60 


PACKING = 1000 PAIRS per case weighing 26 lbs. 
ZONES = See map Page 45. 


SLIPPER HOLDER OR WALL CASE = Heavy polished aluminum, capacity 100 pairse 
PRICE = $5,900 each WEIGHT - 3% lbs. 


FREIGHT = All items this page--full freight allowed to destination in 150# lots and 
. over in the U.S.A. 


TERMS - All items this page--1% ten days, net 3. 
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BCLAIR CASES (Dry Waxed) No. 10148 
PRICE PER IN Lors OF 

NUMBER BOTTOM LENGTH WEIGHT 

445-H_ =H ann % lbse SSessss SSS SSS=== SSS LS 
445M 43" cio) ahy ee ea a ———ae) aes 
550-H 53” 40 lbs. 

550-M 53” 30 lbs. 

PACKING - 1000 per package, 10M per cases 

PLAIN, WHITE BOND, FINGERBOWL LINERS 
PRICE PER IN LOTS OF 

NUMBER WEIGHT BLANK BOTTOM 

62 56 Hes avy 6 7 = oe Brera Rae ad Eee SEES me ee oe Sy 

6254 Medium 6" 23" 
PACKING = 1000 per tube, either 4M or 10M per case. 

SUNDAE DISH LINERS (Extra Heavy Bond) 
PRICE PER IN LOTS OF 
SILVER PER PER 
NO. HOLDER BLANK BOTTOM TUBE CASE 
ie hie no. 8 She fae a = Ne eS 
5586 Fits No. 87 5-5/8" 21/4" 500 4é 
SILVER SUNDAE DISHES 
PRICE PER IN LOTS OF 


No. 89 (18% nickel silver plated, satin finish) 12 SS See Le 
No. 89C (Chromium plated) 12 


parent OFFICE 
PAPER SHOWER SLIPPERS 
PRICE PER IN LOTS OF Nov 1 


SSS SSS Ss SSS SS SSS SSS <TSION 
ee 


PACKING = 1000 PAIRS per casée 


SLIPPER HOLDER OR WALL CASE - Heavy polished aluminum, capacity 100 pairs - at $ 
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WAXED PAPER 


The same high degree of quality is mainted by Sayford in the manufacture 
of its wax paper as in other products in the line. Several different types 
of waxed paper are produced in a number of different forms and in various 
weights, but all conform to a one rigid standard of quality. Sayford does 
not manufacture a "Second" grade. The line does not include a semi-bleached 
waxed paper or waxed paper in which ground wood or newsprint fibre is used. 
In all types of Sayford Waxed Paper and in all of the weights and forms in 
which they are offered, the base paper is strong, full-bleached, blue white, 
100% pure sulphite stock exclusively. High quality, pure refined paraffin 
wax is combined with the base paper on modern high speed machines under con= 
stant careful supervision by skilled and experienced operators. To insure 
against its sticking together under extreme summer temperatures, the wax 
employed in the production of Sayford wax paper is of a much higher melting 
point (and, therefore, more costly) than is commonly used in most waxed papers 
on the market. 


Printed striped wax paper sandwich wraps provide a convenient and prac- 
tical means of quickly identifying various price classes or fillings in which 
sandwiches are offered. It dresses up the wrap, gives a finished appearance 
and adds considerable in merchandising value. PATE 


TUF-WYTE BUTCHERS' PAPER NOV 17 4 


In its Tuf-Wyte Butchers' Paper, Sayford has produced a specially pms 


treated sheet, the basic quality of which is exceptional toughness, When be 
tested in pounding steaks, wrapping sharp bones or on meat in storage, Tuf= 
Wyte proved to be one of the strongest meat wraps available. Tuf-Wyte is 

white in color and unusually clean, appealing and sanitary in appearance. 

The special Sayford treatment renders Tuf-Wyte extremely moisture-proof and 

as blood resistant as a butchers wrap can be made. ‘Whether Tuf-Wyte is a 

day or 4 year old, it cannot impart the slightest odor or taste to the most 
delicate food product. -It is impossible for Tuf-ilyte to stick together in 

hot weather or crack in cold, and because you can write on Tuf-Wyte, prices, 
names, etc., can be put right on the package. 


Waxed Paper is used for a multitude of purposes in the food service 
industry. Every restaurant, carry out food shop, bakery, butcher shop, candy 
maker, ice cream manufacturer, delicatessen, cafeteria, in-plant feeding con- 
cern and roadside stand is an excellent prospect. 
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WAXED PAPER 


BUTCHERS, DELICATESSEN AND PRINTED OR PLAIN SHEETS 


Used in High Grade 
Butcher. Grocer and DelcatesnenSteres 


t000 showts 9x12 


10 POUND BOX 1000 SHEET BOX 
CUT SHEETS DELICATESSEN PAPER 


White 
> *4l Protection for mo 


PRINTED_ (ONE COLOR) WAXED 
: SHEETS FOR SANDWICH IDENT- 
BUTCHERS’ PAPER IFICATION. RED, BLUE OR GREEN 
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WAXED PAPER Page 41 
No. 10148 


STANDARD SHEET SIZES CARRIED IN STOCK 
NO. SIZE 
25 lex 15" 


NO. SIZE No. SIZE 
69 6" x 9" 15 10" x 15" 
92 gt x 12" 15A Ti° x 15" 26 12" x 16" 
14 10" x 14° 22 12" x 12" 28 12" x 18" 
30 LB. WET WAXED PAPER IN STANDARD SIZES 
PRICE PER 
HUNIRED POUNDS 
Packed - 10 lbs. per handy "Sheet At a Time" box $17.75 
Packed - 10 lbs. per kraft wrapped packages 17,50 
30 LB. WET WAXED PAPER IN ODD SIZE SHEETS 
$18.00 
18.50 


Sheete LARGER than 54 square inches in 10 lb. wrapped packages 
Sheets LESS than 54 square inches in 10 lb. wrapped packages 
SA PARCH (25 lb. Dry Waxed Paper) IN STANDARD SIZES 
Packed - 10 lbs. per kraft wrapped package $16.50 
SA PARCH (25 lbe Dry Waxed Paper) IN ODD SIZE SHEETS 
Sheets LARGER than 54 square inches in 10 lb. wrapped packages $19.00 
Sheets LESS than 54 square inches in 10 1b. wrapped packages 19.50 
SA _PARCH (25 lb. Dry Waxed Paper) IN 1000 SHEET DELICATESSEN BOXES 
SHEETS PER BOX BOXES PER CASE PRICE PER CASE CASE WEIGHT 
10 $4.10 24 lbs. 
9.90 55 lbs. 
67 lbs. 


NUMBER SIZE 
6" x 6" 1000 
1000 10 
10 12.20 


66=D 
81=D 6° x 12" 
92-D O's x ae 1000 
ONE COLOR PRINTED (STRIPED) 50 lb. Wet Waxed Paper 
10" x 14" = 12% x14" and 12" x 12" 


per cases. 


3 Standard Sizes only -- 
Colors - Red, Blue or Green 

PACKED - 10 lbs. per wrapped packages, 50 lbs. per case, one color 
Price Per Hundred Pounds = $22.00 8 
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FREIGHT = All waxed paper f.o.be factory at Brooklyn, New York. | 


TERMS - 1% ten days, net 30. 
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STANDARD SHEET SIZES CARRIED IN STOCK 


No. SIZE NO. SIZE NO. SIZE 


69 6x79" 15 10” x 15" 25 12" x 15" 
92 9" x 12" 15A 11" x 15" 26 iz" x i6" 
14 10" x 14" 22 iz” x12" 28 12" x 18" 


30 LB. WEL WAXED PAPER IN STANDARD SIZES 
PRICE PER - 
IN LOTS OF 


Packed - 10 lbs. per handy “Sheet At a Time” box prance 
Packed - 10 lbs. per kraft wrapped package 
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30 LB. WET WAXED PAPER IN ODD SIZE SHEETS 


Sheets LARGER than 54 sq. ins. in 10# wrapped pkgs. 
Sheets LESS than 54 sq. ins. in 10# wrapped pkgs. 


SA PARCH (25 lb. Dry Waxed Paper) IN STANDARD SIZES 


Packed - 10 lbs. per kraft wrapped package 


SA PARCH (25 lb. Waxed Paper) IN ODD SIZE SHEETS 


~ Sheéts LARGER than 54 sqe ins. in 10# wrapped pkgs. 
Sheets LESS than 54 sq. ins. in 10# wrapped pkgs. 


SA PARCH (25 lb. Dry Waxed Paper) IN 1000 SHEET DELICATESSEN BOXES 
PRICE PER IN LOTS OF 


SHEETS BOXES 

NUMBER SIZE PER BOX PER CASE 
66-D 6" x 6" 1000 10 
81-D ee x1" 1000 10 
92-D Qo” x 12° 1000 10 


ONE COLOR PRINTED (STRIPED) 30 lb. Wet Waxed Paper 


3 Standard Sizes only -- 10" x14" = 12% 314" and 12" x 12" 
Colors - Red, Blue or Green 
Packed = 10 lbs. per wrapped packages, one color per case. 


PRICE PER IN LOTS OF 
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ATRBUFF 


Airbuff is manufactured by the Sayford Company primarily for the box 
candy industry and is designed to adequately fill two equally important re- 
quirements. First, as a merchandising feature, it aids materially in dress- 
ing up the appearance of the package. No other packing material so strongly 
testifies to the quality of the product and creates such a finished and 
appealing appearance as a pad of soft blue white embossed Sayford Airbuff. 
The small fractional cent of cost per box for a beautiful Airbuff pad earns 
heavy dividends in merchandising value and greatly increased attractiveness 
and appeal in the package. Second, as a pad to prevent mars, scratches and 
other disfigurements in packaged chocolates during handling, transportation 
or storage, deeply embossed air-cell Sayford Airbuff is without equal. Air- 
puff actually pillows each surface which it contacts and effectively protects 
it from chafing or other damage. 


Airbuff is stocked in reams (24" x 36"-480 sheets) only. Because of the 
special process required in cutting, except at the point of manufacture, the 
material is produced in accordance with the consumer's specification exclu- 
sively. Quotations are obtained from the home office and are based on the 
quantity and size of the pads required. 


Manufacturers or packers of boxed chocolates, glased fruits and mts 
and all types of confections are the primary prospects for Airbuff. Box 
manufacturers, catering to the candy trade, are in a position to supply 
excellent leads and frequently purchase Airbuff as a box accessoryoe 


COROBUFF 


Corobuff is a single-faced (corrugated one side, flat on the other) 
corrugated paper packing or padding material. It is used extensively in 
the food packing industry notably by cracker and cookie bakers and bulk 
candy manufacturers. It is also used in large quantities in the packaging 
of drug and pharmaceutical preparations, cosmetics, perfumes, colognes and 
toilet preparations. Corobuff is made from white greaseproof, white glass- 
ine, and two weights of white bond papere The purpose for which the material 
is used determines which material is most suitable. 


Because of the difficulty in cutting Corobuff without special machinery 
except at the point of manufacture, the material is manufactured to order 
only. Prices on each order must be obtained from the home office. In re= 
questing prices, state the dimensions of the sheet, the direction of the 
corrugations, the kind of Corobuff desired (greaseproof, glassine, or bond) 
and the number of thousand pieces. Example: 25M sheets 6" x 10" white 
glassine Corobuff, corrugations parallel with 6" dimension. 


Prospects for Corobuff are extremely varied. Most prominent are con- 
cerns which package (for resale) perfumes and toilet waters, cosmetics, 
toilet preparations, patent medicines and pharmaceuticals, cookies, crackers, 
biscuits and similar products. 
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AIRBUFF 


Sa 


Airbuff Candy Box Padding is stocked only in (24" x 36"=480) ream size 
sheets. All other sizes in plain or specially embossed pads are custom 
made to the consumer's specifications. Quotations on all cut to size and 
special embossed pads should be obtained from the home office. State the 
dimensions, the quantity per size and whether plain, border embossed or 
border and special center embossed pads are desired. 


PRICE PER REAM SHEETS CASE 
SHEET SIZE SHEETS PER REAM ZONE 1 ZONE 2 ZONE 3 PER CASE WEIGHT 


24" x 36” 480 #25.80 $27.45 $28.60 240 39 lbs. 
ZONES = See map Page 45. 


FREIGHT = Full freight allowed to destination in 150# lots and over in the U.S.A. 


COROBUFF 


White bond, greaseproof and glassine Corobuff (single face corrugated paper) 
pads are custom made to the consumer's specifications only. Pads are availe 
able in plain sheets, creased sheets and die cut and creased forms. All 
quotations should be obtained from the home office. State the type of 
material, dimensions, quantity per size, direction of corrugations and creas@- 
ing data. 
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